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Before we dive in, give some thought to the factors that will affect the online marketing channels that are likely to be useful to you. What are your assets? What are your resources? Use the questions below to help you. 

1. How much staff time does your staff currently spend on marketing and communications tasks?

2. How much time do you expect to devote specifically to social media?  

3. To other online marketing tools?

4. Which social media channels does your staff have experience with, either personally or professionally?

· Facebook

· Twitter

· Blogging

· Photo sharing sites like Flickr

· Video sharing sites like YouTube

· Geolocation services like Foursquare

· Meeting coordination services like Meet-up

· Online communities like Ning

· Professional networking sites like LinkedIn

· Social bookmarking sites like delicious.com

· Social sharing buttons

· Follow us on buttons

· Social news services like digg.com

5. Which other online marketing channels does your staff have experience with, either personally or professionally?

· Web site content management

· Web site search engine optimization

· Message boards, forums, or chat rooms

· E-mail newsletters

· Press releases

· Google or other Pay-Per-Click (PPC) advertising

· Specialty non-profit sites 

6. What assets are available to your organization?

· Experienced writers

· Experts in the topic area of your mission

· Lots of organizational photos

· Experienced photographers

· Organizational videos

· People with experience creating videos
· Experienced, helpful programmers 
· Power computer users
· Graphic designers
1. SELF-ASSESSMENT 
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