Social Media Marketing Plan 

Page 2

My Social Media Marketing Plan

 Overview  

 Company Name ___________________________________

 Primary Domain Name ______________________________

Date ____________    Prepared By ___________________

 Product or Service   _______________________________

_________________________________________________

                     __________________________________

_________________________________________________

_________________________________________________

What Sets Us Apart (Value) __________________________

_________________________________________________

Social Media Marketing Goal___________________________

_________________________________________________

Measurable Marketing Objectives & Methods _____________

_________________________________________________

_________________________________________________

_________________________________________________

Social Media Marketing Budget for 1 Year $______________

Return on Investment = (Gain - Cost)/Cost= __________% over _____ (months/years)

 Strategy & Tactics_  

 Target Market(s) - demographics & description_ (demo

_________________________________________________

__________________________________________________________________________________________________

Social Media Used by Target Market

_________________________________________________

 Available Resources & Skills_ (demo

Staff ____________________________________________

Knowledge Base ____________________________________

Outside Resources Needed ___________________________

Time Allocation (Hr/Week)  ___________________________

 Social Media Marketing Mix_(e.g. Networking/FB/Wall & Groups)
Channel  __________________ Service  _________________


Tactic________________________________________

Channel  __________________ Service  _________________


Tactic________________________________________

Channel  __________________ Service  _________________


Tactic________________________________________

Channel  __________________ Service  _________________


Tactic________________________________________

Implementation Plan_
 Who, What, When_ (d

Name  _______ Task  ______________ Frequency_____

Name  _______ Task  ______________ Frequency_____

Name  _______ Task  ______________ Frequency_____

URL for Task Calendar  ___________________________

 Performance Metrics_ (d

Service  ____________ Metric  __________Report ______

Service  ____________ Metric  __________Report ______

Service  ____________ Metric  __________Report ______

Service  ____________ Metric  __________Report ______

Service  ____________ Metric  __________Report ______

Tools Needed, e.g._ (d

Dashboard  ___________ 
Service  ___________________

URL Shortener  _______
Service ___________________

Follow Us Buttons  _____ 
Service  ___________________

Share Buttons  ________
Service  ___________________

Monitoring  __________
Service  ___________________

Analytics  ____________
 Service  ___________________

Competitorstitors (4-6)
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