Table of Contents

JHEPOAUCEION ....aaeeeeeaeeeeeeneeeeeeeennnaeeeeeennnsseeeennnsseeeennnasnees ]

ADbOout This BOOK.......cooiiiiiiiiiieiiiecettettee ettt 1
Conventions Used in This BOOK .........cccccoviriniiieniiniieeeeeeeeeeeee 2
What You Don’t Have to Read .........cccoooiiviininiininiiiceeecceeeeeee 2
FOOlish ASSUMPIONS ......covviiiiiiiiiicieeeesece ettt eae e 3
How This Book Is Organized...........ccoecveviinieineinieniienienieneeneesieesieeseeeee e 3
Part I: Getting Going with Online Marketing .......c..ccccecceeeevvevencncnnens 4
Part II: Building a Marketing-Effective Web Site .........cccccocvvvrvnnenens 4
Part III: Exploring Online Marketing Basics .........cccceeeevieiienenerenenns 4
Part IV: Spending Online Marketing Dollars..........ccccceeververreneenennee. 4
Part V: Maximizing Your Web Success.........ccccocvevievciencieneeneeneeeenne, 5
Part VI: The Part of TENS ........ccoecvevieriieieeceeeeeeeseee e 5
Icons Used in This BOOK..........cccceeieiiriiniericiceeeeeeeeeeeee e 5
Where to GO from Here.........ocooiiiiiiiiniiiiieeeeeetetee e 6

Part I: Getting Going with Online Marketing ...................7

Chapter 1: Taking Your Marketingtothe Web ..................... 9
Rearranging Your Marketing MiX .........cccceevvienennienieniienieneeneeieeieeie e 10
Reaching your current audience online..........c.ccceceecvivienienennennnenns 10

Finding new CuStOmErsS.........cccoccveeeiieeiiecieeeeeeee e 11
Discovering the long tail of opportunity .........ccccecevevenenenenreencenen. 11
Understanding Web Marketing Essentials ........c.cccccovviiiiiinniiinicnniennen. 12
Adjusting the Numbers for a New Medium............ccceceeviereenieneenencrennenn. 12
Estimating the cost of customer acquisition.........c.ccccceevvereeniennnns 13
Computing your break-even point ..........ccccoeveevvievieneenennennensienneenne 14

Figuring out whether you’ll make money online..........ccccccoceeuenneene 15

Chapter 2: Planning for Web Marketing ......................... 17
Preparing an Online Business Plan...........cccccceevvieciiiienienecieceeeeeeee 17
Planning to Fit Your Business Goals ..........cccceeceverereriennienieneneeeeceeeeenes 19
Setting Goals for Your Web Site.........ccccovieiieviieciiniiieieceeeeeeeeee e 22
Providing customer service through information ...........ccccccueune... 23

Branding your company or product ...........cccceevverveereeneeneeneenuennnenns 24
Generating leads or qualifying prospects .........ccccceeceeveenernerviennennns 24
Generating revenue through sales ............cccccoeevvevienienieceececiees 25

Generating revenue through advertising ..........cccocceveveneneevcnnenns 25



X’ii Web Marketing For Dummies

Achieving internal NEEdS...........cccveveieierierireeeeeeeeeee e 25
Transforming your business through process innovation
or creative teChNIQUES ........cccecieiieiieiecececeeee e 25
Specifying Objectives for Your Web Site .......ccccccoevevviivieneeniinnieeieeieeeene, 26
Defining Your Target Market ..........cccoovvevieniienieniiiniienieneeneeieeieeeeeee e 27
Understanding market segmentation ...........cccoccevvverieneeneenenniennienne 28
Researching your market online ............cccceevirvieniieninnieninneneniene 29
Writing Your Online Marketing Plan ..........ccoccooevivinninnenineeeeeeee 29
Examining the four Ps of marketing..........cccccooevueevenienienienecieenens 30
Understanding why people buy: Maslow’s Triangle........................ 32
Fishing where the fish are ..........cccceovevveviniciceeeeeeeeen 35
Marketing online is part of overall marketing ..........ccccoeeeevuervuennnnnns 36
Chapter 3: Taking the First Steps to Your Online Presence ......... iy
Deciding Who Will Design Your Site ........cccccocvevcieviiiniiineenennienienienieneee 41
Understanding why it’s not practical to do it all yourself............... 42
Using a professionally designed template to create your site ....... 43
Opting for professional Web design services ..........c.ccoceeevereneennens 45
Creating a Sit€ INAEX .......ccceevieeiieriieiieieeeceeet et 48
Writing a Request for Proposal (RFP)........ccccooviviiviiniiniieieiceceeieeiee 50
Elements of a G0Od RFP .......ccccooeviieiiieeeeeeeeeee e 50
Establishing a development timeline..........c.cccoccevveninninninnennennnenns 51
Knowing what to expect from the developer ..........ccccceevirvernennaenns 51
Finding the Right Domain Name for Your Site.......c..ccccoccovininininnnnncnnn. 53
Understanding what makes a good domain name.............cccoceu...... 53
Renaming your site: Pros and cons.........ccccocevviervieniieneeneeneenennnenns 54
Playing Games with Page Names............ccoccecverineninincineeieene e 55
Understanding What Your Site Must Accomplish.........ccccceevvvvnerenvnenen. 56
Catching the visitor’s attention ...........ccccceceeeieevieniienienecceeeeees 56
Getting visitors to stick around...........c.ccoceeivininnieiinineneeee 57
Bringing ’em back for More...........cccoevveeieiiiiiiecieeececeeeeee e 58
Gearing the Site to Your Visitors’ Interests.........ccccoeveeververviiriienvienceeneene. 59

Part I1: Building a Marketing-Effective Web Site...........01

Chapter 4: Producing a Successful Business Web Site ............ 63

Thinking About the Structure of Your Web Site.........ccocoovevininincnnenncnen. 64

Using AIDA to guide visitors toward specific actions...................... 64

Assessing your Web site or others..........ccoccvvvvvivveniincinieneeeeen, 65

Creating @ CONCEPL.....coviiriirieeeieeieeeeee ettt ettt b st saee e 67
Applying marketing communications principles

TO YOUY AESIZN ..eeiiiiieciiecee et 67

Branding with logos and favicons...........cccccecvecieeviencienieneeneecieeens 68



Table of Contents

Developing CONtENt ........cccevviiriiirierieeeieeeeeete ettt st 70
Writing effective marketing COpY ......cocceeveeveiniinenienniinierieceeeen, 71
ChooSING fONES ....cueeiiiiiieieee e 74
Telling stories with PiCtUres .........ccccoevvevievieiciieciicececeeece e 74
Using rich media.........ccoceerirvieriieniinienieccecieeeeese e 76
Choosing a way to update your content ...........cceceveereenierruercuennnenne 78

Ensuring Easy Navigation: A Human-Friendly Site..........c.ccecenvinnnnnnnne. 81
Mastering usability ISSUES.........ccecieierieriiririeeeeee e 82
Taking human factors into consideration ...........ccecevverieneeciennnnns 83

Making your site acCesSibDIe........c.cccivviieiiieiiciirieeeseeeee e 85

Decorating YOUr Sit€.......cccevveviiiiiieeieeeeeieieste sttt neneas 85

Improving Marketing EffiCacy........ccccoovieniininiiniiniiiieneccceceeeeeeeee 87
The conversion funnel...........c..cocociiiiinininniceeeeeee 88
Calls tO ACHIOM ..ttt e 88
The four-letter word that starts with F.........coccocoiiiiinn, 90

Chapter 5: Creating a Marketing-Effective Storefront ............. 91

Examining the Key Components of an Online Store..........cccocoovererencnnee. 92

Selling B2B (Business to Business) with an Online Store.......................... 93

Merchandising Your Online Store .........cccocevcievienieneeneenienieeieeieseeseeees 94
Selecting and pricing products.........cocceeeevervieniiensieniieneeneeneesiesiens 95
Displaying Products .........c.ceceeverierienienernienienieeteseeseese e esee e 97
Informing users of product Options ...........ceceeeeeeeeriererenenieneeeeeenees 97
Enhancing revenue with upsales, impulse buys, and more............ 99
Including product detail .........ccccccueviivieniiniieiiceceeeeeee e, 102

Making It Easy for Your Customers to Buy ........ccccevveveevincienciensieneenene 104
Providing a product search engine.........ccccoccevviervieniiinieneenenneennnn. 104
Implementing 2 clicks t0 BUy ........ccocovvvviecieciereeceeeeeeee e 105
Offering multiple payment options...........ccccoceverinercienienenereene 107
SUPPOTting CUSLOMETS ....c.veeveeieciieeiieeieeieeie et 108
FUlfilling OFdErS.......ccoiiiiiiiieieeiecieceseeeee ettt 110

Shipping Is a Marketing ISSUE ........ccccoevviviiinieeiieniiecienteseeeeieee e 111
Deciding what to charge for shipping.........cccccoeevviinviininniinnennnnnen. 111
Communicating your shipping policies.........ccccoeciviininninvenneennen. 112

Specifying Storefront Requirements.............cccceeeveeienienienieceeceeceeeeee 112
Selecting the right type of storefront...........ccceeeevieecienienieneeienen. 113
Narrowing the OptionsS..........ccceecvevieiiieicicieeeeseeeeee e 115

Watching Out for Storefront Do’s and Don’ts .......ccecveevevvenienieenieenenee. 119
What users hate about online shopping .........ccccecevciinviiniiininnenns 119

What users love about online shopping..........ccceevevveniiiniininnenns 119

Xi



Xi(/ Web Marketing For Dummies

Chapter 6: Pulling Repeat Visitors

with Onsite Marketing Techniques ............................ 121
Deciding Which Onsite Marketing Techniques to Use...........cccccueeuvenee. 122
Freshening Your Content...........ccccevieviinieneenieeiiecie et 123

Establishing an update schedule..........c..ccccoverviirviiniiiniinienenienen, 123
Determining what content to update..........cccovevvienciininnienenneennee. 124
Using content that updates automatically..........ccccceeevveriennnnnnneen. 126
Building an Online COMMUDNILY .......ccceovererinerieieieieriecieeeeceeeee e 128
Communication styles used in online communities...................... 129
Message boards and chat rooms...........cccecevvievveeniienieenieneeneeieee, 130
Blogs and WIKiS .......ccoceeriiriiriienienicsieseesceie e 132
Other community builders...........cooceeverviiriiiniiiniiiceceeeeeeeeen 135
Tooting Your OWn HOTN.......ccc.oieiiiiiieiiceeeee et 137
Displaying internal banners..........c.ccocevveevinvinnenienieneeneeeeee, 137
Collecting testimonials ..........ccccoceeveeiierieeieceeeeceeeee e 138
Soliciting product reVIiEWS.........ccceeverieneecieeciieieeieeeese e 140
Submitting to award and hot Sites ..........cccevvervieriienvienieniereeieee, 140
Incorporating Freebies and Fun ...........ccccoooeviiniiniiniiniinieeieeiee 141
Coupons and diSCOUNLS .........cceeviierieecieeieeie e 142
FYEe Offers....ouieieiieee e 142
Games and CONTESES .....ccevuiririiieierereeiee ettt 143
Providing a Tell a Friend Option on Your Site ........c.cceceeveeieevieeciencrennnnne 143
Doing Viral Marketing without Catching a Cold.........cccccceevirvivnvieniennnnne 144

Part I11: Exploring Online Marketing Basics................. 149

Chapter 7: Marketing with Online Buzz......................... 151
Becoming an Online Gorilla with Guerrilla Marketing..............cccceeveunee. 152
KEYS 10 SUCCESS ....evevviiiiiiieiecieetetete ettt a v evens 152
Niche marketing .........cccoccvveeieieiierieeceeeceee e 153

B2B QUEITIIIAS .....c.eoieieiiieeeeeeeee et 153
Buzzing with Chat Rooms and Message Boards ............ccccccveevievveevenenn. 154
Talkie-talk on other Sites ........ccccovviieiiieiiieeeeeeeeee, 155
INEHIQUELLE ...ttt st re e 156
Buzzing in the BIOZOSPhEre ..........cveveieiieiieececeeeeeeee e 156
Deciding whether blogs will work for you .........ccccceceevienieniennennen. 156
Selecting the right blogs.......ccccveevevieriieieieeeeeeeee e 157
Getting the most out of BlOgS .......cceevvveiiiiiiieceeeeeeeeee, 158
Buzzing with Social NetWOTKS .........ccceceviririnieieeeeeeeeeee e 159
Personal social NEtWOTKS ........cccccuevierieniieciieieeiececeeeee e 160
Business social NEtWOIKS .......cccccovviiiiiiniiiiierieeieteceeee e 161

Buzzing the InflUenCers .........coceviiriiniiiiieeeeee e 162



Table of Contents

Buzzing with Press Releases.........cocoveiiiininiiniiniinieccceeeeieeieene 164
Writing an effective release..........ocoevvvievievieninineeieeeeeeee 165
Distributing your release.........cccocueevereerieeciiecieeieeieceeeeeseeseeeae e 166

Buzzing with Inbound Link Campaigns .........ccceceevierieneenenniennieeieeeeneens 168
Evaluating your link popularity ........c.ccceceevirvirvennieniienieneeneeieenee, 169
Implementing a link campaign.........ccoceveevierriirnieniienieneeeereeeen 170
Understanding the difference between nice links

and NAUGHLY ONES ...cc.ovuireiriieieieieeeeeeete et 173
Following external and reciprocal link protocol ............................ 174
Chapter 8: The Art of E-Mail Marketing ........................ 177

Using What You Already Have: Free E-Mail ToOIS ........ccecevciiiieienenennen. 178
Branding with signature blocks..........ccccceeeiiriiirviniiencienienieeeieeee, 178
Letting autoresponders do the wWork ..........ccccevvevvievciiniininnenniennen. 179
Speeding response time with packaged blurbs............ccccccceeueenee. 180

Getting the Most Out of E-Mail MeSSages .......cccoeeeverviernieriiennienieneenens 182
E-mailing like @ Pro.....cccoovrivieieeeee e 182
Sending bulk or group e-mail ............ccceeieeiieciieniieieeeeseeeee e, 183

Rolling Out E-Mail Newsletters..........cccovvvevieiieeiieniienieneeceeieeieeveeeeeenn 184
Improving the efficacy of your newsletter ...........ccceceevvervrnennnnnen. 185
Creating an effective newsletter..........cccevvvveniieniiniininneeneniee, 188
Selecting a method of distribution..........ccccoccevvervieniininninneninnee. 190
ChooSing HTML OF tEXt......ceceeieiieieriirienieeieteiesiese et 192
Following best practiCes........ccccoevvirierienieciiecieieeieeeeseese e 192
Deciding on timing and frequUency ..........ccceeevvieecierceeneeneeneeieenne. 193

Finding Subscribers for Your Newsletter ........c.cccoccovvvvniininninnennienciennne 195
Mailing to customers and ProSpects .........ccoccevveereereeneenennienceennnes 196
Keeping your address list up-to-date..........cccoovevvienviininnennenneenen. 196
ColleCting NEW NAMES ........ceceeieieriereirieeieeteteie e eeeee e sae e eeeene 197
Renting e-mail SUDSCIIDErS........ccccevevieciieiieiecececeeeeeee e, 198
Working with a list rental house...........ccccceevvevienieieniiiiecieeeeeee 200

Chapter 9: Staying Ahead of the Online Marketing Wave ......... 203

Marketing Your Online Business Offline.............ccccevueevienvienviencinnieeneennenns 203
Stamping your URL on everything..........ccccocvevvervienviiniieneenenniennen. 204
Giving swag, bling, and freebies ..........ccccoevivviiriiinciininnieneceeiee, 205
Getting your name out at offline community events ..................... 206
Including your Web address in offline advertising ........................ 207

Going Live: Coordinating a Site Launch ..........ccccoooieiinininnniiiincenee 208

Producing Onling EVEnts..........ccccceeieviiiieneeiecieciecteseeeeie e 209

Marketing Internationally Online .........ccccecevcieniienieneeneenenienieeieeeenens 210
Selling internationally ........cccccocceevieniiniiiniiiinieeeeeeeeee e 210

Promoting your site internationally............ccccovverviinviininnennennennee. 213

xv



X(/i Web Marketing For Dummies

Generating Leads with an Affiliate Program..........cccocoeenincinenenncnnene 215
Considering your OptionS..........cccceceeeveevieeieccieeeeceeeeesree e sve e 216
Starting your affiliate program ...........ccccceeveciieiiieiiencieniecieseeeeee, 218

Establishing Loyalty Programs Online ..........c.ccccoecuevienveneeniennieesieneennene 219
Rewarding customers and keeping their business......................... 219
Setting up a loyalty program.........cccceceeverviersiirnieniieniieneeneeneeeeeees 220

Chapter 10: Mastering the Secrets of Search Engines ............ 223

Which Search Engines Do You Need? ..........ccoocevvivviiniinienieinieneenieeienen 224

Building a Search-Engine-Friendly Site.........cc.ccocevenenininiincneeeeene 225
SIt@ STIUCTULE....c..ceiiiiiieiiicc ettt 226
SPIASH PAZES ...oovieiieieteeeeteeee e 227
URL CONSEIUCHION ..ottt 228
FOOETS ...t 229
Site index and SItEMAPS........c.ccccvieeiiieeciieeee e 229

Optimizing for GOOGle.........ooiiiiiiiiiiiiett e 231
Dealing with the Google sandboX...........cceceeeieviereneninceeeereeene 231
Improving your Google PageRank...........cccceceveninininccnnienienenenene 233
Finding Google-qualified inbound links..........cccceceevviniinenneenennen. 235
Making adjustments for Google dances .........c.cceceeveevvrreerrennennen. 236

Optimizing for Yahoo!, MSN, and Other Engines with Meta Tags .......... 236
USING Meta tags ...oovevvieriiiiiiieeieetestete ettt 237
Choosing good KEYWOrdS ..........ccceevueeieeieeiieieeeeeeeeeereeve e 241
Page optimization............ccieviieiieiiiiecececeee e 243

Using the Open Directory (Amoz)........cccceeveevieeiienienieneeneeieesieeeeeeeeeens 244
Drawbacks t0 dmOz........ccccceeuirieiirinieiriieee s 245
SUDMISSION PYOCESS .....oicvvieiiieiiiecteecteeeee e e 245

Submitting to Specialty Search Engines and Directories........................ 246

Maintaining Your Ranking ...........ccccocevevinininieieieeeeeeeeeeee e 250
Checking your ranKing..........cocceeererinenieieieniesene ettt 251
Resubmitting yOur Site .........cccceevievieiiinieececeeeeeeee e 251

Part 1U: Spending Online Marketing Dollars ................253

Chapter 11: Marketing with Pay Per Click Ads .................. 255
Devising a Pay Per Click (PPC) Strategy ......c.ccccoeveeemevevncnencncncennene. 257
Comparing PPC to other online advertising .........c..cocceceevevenenenne 257

Using content ad partners.........coccoecveeeeveecieecieesieeiieneeseeseeseeeveennes 258

Planning your PPC campaign..........cccoecveeeveienieneneeeseeeevenreeve e 259



Table of Contents X(/ii

Carrying Out Your PPC Plan .........coccooviiviiniiiniiniinietccceeeeeeeeeeee 261
Bidding within your budget ..........ccccooeviririeriinireeceeeeeee 263
Selecting Search termS........ccceecueecierieeiecieeece et 265
Writing a g00d PPC ad .....cccooeeiiiiiiieeieececeeeeeee et 267
ReVIEWING EPOILS ...c..oovviiiiiiieiieieeetecce et 269

Yahoo! Search Marketing SpecifiCs ........ccccoveeveriiiniiniiinienieeceeeeeee, 271

Google AAWOords SPECIfiCs .....ceverieierierierieeeeeeee e 272

Working with Shopping Search Engines...........ccocooevinininninneneee, 276

Considering Other Paid Directories and Search Engines........................ 277

Chapter 12: Marketing with Paid Online Advertising ............. 281

Understanding Banner Advertising .........cccocoeveeeiivieneneninineeenenee 282

Making Banner Ad DecCiSiOns ..........cceceevierienienienienieneccieeie e 286
Estimating COSES .....cooiiniiiiiiiriieieeteseeece et 286
Doing it yourself or using an agency...........cccevvuervvereeneeneenenseennne 287
Deciding where to advertise .........coccoovieveiviiriinnieniienieneeneeeeeee, 288
Choosing banner types, sizes, and position ............c.cceceeveeveeruennenne 289
Evaluating reSultsS .......ccccvecuieiiiecieeiecieceeeee et 291
Considering multimedia banners, blogs, and RSS feeds ............... 292

Sponsoring Newsletters and Sites.........ccccoecierieniineenenienienieeeeeeeeeeen 293

Advertising with Online Classifieds.......c..ccoceeverviirviiriieniieniinicneeeeeee, 294

Chapter 13: Capturing Customers with New Technology ......... 297

Adding Video Blogging to Your Campaign .......c.cccecevvenienieneenennennnenne. 298
What are VIOgS?.....coieviiiiiiiiieeieeeeteteteee ettt 298
Vlogging considerations...........coceeeeeeeieienienienenenieeeeeesee e 299

Feeding Updates to Your Fans with Real Simple Syndication (RSS)......301
Understanding how RSS WOTKS........ccccvevieviiiciinciieieeeececeeeeieee, 301
Knowing when to use RSS .......ccoooiviiniiniiieeteeeteeee e 303
Developing sales ProSPeCtS ........ccoovevieneecieriiensienieneeneeneesieeeeeees 303

Delivering Useful Content: Webcasts, Web Conferences,

aANd WEDINATS ..c..ooviiiiieieiiicieeceeercee ettt e 304
Comparing OPHiONS. ......coeeuieirieieereree ettt 304
Deciding how to go about it........ccccceevievieiieiieiiceeeeeeeeeee e, 305

Delivering Content and Generating Leads with Podcasts....................... 307
Understanding how podcasts WOrK ..........cccoccevviervieniieneenennenneennn. 308
Getting the best results from podcasts .........ccocevceevienennennieneennen. 310

Entering the Wireless World ..........ccccooeviiiiiiiiniiniinienceeeeeeeeeeene 311
Searching + text MesSAZING .....c.cccveveeriereeriieceeeeeeeece e 311
Initiating a text messaging campaign..........c.ccceeveevverieeneeneeneeneennnn. 312
Marketing with picture messaging (MMS) ........ccccceevveverreenienneennen. 314

Developing Web sites for wireless access......c.cccecevvveneeneenieneennen. 314



X’(/iii Web Marketing For Dummies

Part U: Maximizing Your Web Success........................317

Chapter 14: Improving Results with Web Analytics .............. 319
Tracking Web Site ACtiVItY .....cccecuerieniiiiieececececeeeeee e 320
Identifying What Parameters to Measure ..........cccccoecveveeneenienniensiencnennns 322

Which statistics to fret Over ..o 322
Which statistics to scan casually ........cccceeeveeeciiicieecieecie e 324
Special statistical NEEdS .........cccecverierieririiieeeee e 326
Interpreting Sales StatiStiCs .......c.cceevveriieiieiieiiciece e 329
Diagnosing Conversion Rate Troubles ..........cccccceevverienienenniennieecieeieens 331
Is the conversion problem with the audience? ...............cc.c......... 331
Is the conversion problem with the Web site itself?...................... 331
Is the conversion problem with business fundamentals?............. 332

Chapter 15: Staying Out of Legal Trouble ....................... 335
Protecting Copyright on the Web..........ccoooiviiiriniieeeeeeee 336
Reserving Trademarks on the Web..........coccooviviiniiniininnieeeeeeee 340
Avoiding Litigation: From Disclaimers to Terms of Use.......................... 340
LinKing Legally........c.covviiieiiieiiieiieieeeeseeieesieeie et ste e sveesteesveesaesaesane s 342
Reviewing Privacy POLICIES ........coceviiviiniiiiiiiicieceneeccceeee e 343
Establishing Kid-Safe Zones..........ccoccovevviininiiniiniiiienecccieeieeeeeeeeenn 344
Safeguarding YOur BUSINESS..........cccecverierieniininieieieeseseececeeee e 347

Chapter 16: The Keys to Maintaining Your Web Presence ........ 349
Marketing Begins with ABC.............cccooviiiiiienieeeececece e, 349
Reaching Out to Your CUStOMETS..........cccevuivirirrieieieniecieeeeeeeeeie e 350
Rewriting Your Marketing Plan for the Future..........cccccoevvevivnviieviecinnnn. 352

Two-stepping with the competition..........c.coccevvrvienciniinineeenen. 353
Adapting to new technology ..........cccceeveevevieniinineeieeeeeeeee e 353
Adjusting to NEW FUIES .........oceveieieieieeceeeeee e 354
HaVING FUN ..o s 356

Part UL: The Part of Tens........ccccceeeceeeaceeeiaseecsceeeaacs 357

Chapter 17: Ten Free Ways to Market Your Web Site ............. 359
Put Your URL on All Stationery and Packaging..........ccccoeceevervivevienvennnnne 359
Include Your URL in Your E-Mail Signature Block...........cccccevvivnvieninncnn. 360
Use Calls to Action in YOUr TeXt......ccccoeviererenieenenieinenieenenieereeseeeneenees 360
Collect Customer Testimonials ..........ccccceevererieiienienenireeeeeee e 360
Submit to Four, Top Search Engines ..........cccccceevueeiinienieniecieciciecieene 360
Conduct a Link Campaign .........cccceeeiirviiriieniienienieneeneesieesie e esieesnesnesenens 361

TEll @ FIIEIA ..oeeeeveeieeieeeeeeee ettt et e et eeban e eeanees 361



Table of Contents Xi X

Take Advantage of Free Google and Yahoo!

Local Services and COUPONS ..........ccveevieieeieeienieeeeseeereereeveereeaesaeens 361
Submit Your Shopping Site to Froogle..........cccecuveviirienienieiiecicieeiene 362
Deliver a Newsletter through Yahoo! Groups.........c.ccceceeeeeviieviiecieneennnnne 362

Chapter 18: Ten Most Common Mistakes of Web Marketing ...... 363
Not Setting Business GOalSs ..........ccccueveereeniierieniieniesieseeseesieesie e 363
NOt PIANDNING ...veviiiiiiiieieciecieeeetescere et st be e aesnesaee s 364
Underestimating the Time and Money It Will Take.........c..cccccceevenenennen. 364
Not Building a Search-Engine-Friendly Web Site ..........ccccoveviinviennencen. 364
Thinking About “Me” Rather than “You”..........ccccecevereninincnneeenene 365
Not Updating YOUT Sit€........cccieviieieeieiieniienieeieeie ettt ve e 365
Waiting for Traffic to Click in the Door.........ccccevivviircienieniirieeeeeeee, 365
IZNOTing StatiStiCs ...vivvieveieiieiieieeeee e 366
Avoiding Problems with the Back Office.........cccovvrviiniiiniiniiniieneee, 366
Being Unwilling to Change ..........ocooieviiiiininiininienteeeeeeeee e 366

Chapter 19: Ten Tips for Tired Sites ............................ 367
Diagnose the Problem Correctly .........cocevirviniiniiniienieneeeeeeieeeeeene 367
Check Traffic Statistics for User Appeal .........cccocvevievieecieecieecieeieeieens 368
Review Your Design for User Appeal........ccocooveeieiiinieneneninieieienenene 368
Make Site Operation Easy for USErs ........ccccoeceviinieneenieeciencieeieeieeeenens 369
Check Page StatiStiCS......cocuvviiniiriiiiiiiieeieciestcteeee e 370
Use Multiple Techniques to Build Traffic...........ccceeuveviiieiiicciiiieeies 370
Check Statistics for Leads, Sales, and Conversions ...........ccccccoevvvuvnnenens 371
Optimize Your Site fOr SAles .......cccccieviiecieeiecieceeceeeee e 371
EmDrace the WOITNS.......ccooviiiiiiiiiiiiiececeeee ettt e s 372
Never Stop Working on YOUr Site.........cccceveeviieiiiniieniencereeieeseeveeeeeenn 372

JNAK c.eeeeeeaaeeeeeeeeeeeeeeeaeaaneeeseaaanneeeaeaanneeeesaaaneees 3 13



)¢ ¢ Web Marketing For Dummies




